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James Russo serves as Senior Vice President, Global Consumer Insights for Nielsen 
and is based in New York.  He has more than 20 years of experience in marketing, 
sales, client development and thought leadership across key industry sectors.  

His responsibilities at Nielsen include taking a leadership role in integrating the 
company’s e�orts to leverage and customize its broad array of Watch and Buy 
insights as well as analytics to enhance growth strategies for its global clients.  

One of Mr. Russo’s main areas of expertise is in developing foresights from 
understanding the dynamics of current economic and marketplace conditions, thus 
enabling clients to maximize opportunities and minimize risks. These insights are 
presented across industry sectors and client meetings at the most senior levels.  As a 
result James is one of the today’s leading experts on consumer attitudes and 
behavior, prominently and frequently featured in the nation’s top business outlets.

During his thirteen years with Nielsen, he also led global analytic teams which 
delivered insights into the “Women of Tomorrow”, “Changing Middle Class” and 
“Maximizing Advertising E�ectiveness”. He served as General Manager of a C-level 
deliverable entitled: Executive Perspective, which delivered strategic insights and 
analysis of significant trends impacting retailers and suppliers.  In addition, he has 
taken a leadership position in delivering insights into the multicultural consumer and 
the dynamics of a changing consumer and media landscape.

Mr. Russo earned an MBA and BA from St. John’s University in Queens, New York, 
and is a frequent contributor to leading media outlets such as: CNBC, Bloomberg 
News, Fox Business, CBS News, Wall Street Journal, Financial Times, The Today 
show and ABC Nightline. He is a renowned global speaker and has presented to 
leading industry o�cials in London, Barcelona, Cannes, Rome, Dubai, Cairo, Tel Aviv, 
Prague, Santiago, Guadalajara and other international locations.

B I O G R A P H I E S



NEW JERSEY

Hugo Bovill
Owner, Ajowan Consulting

Hugo Bovill joined the essential oil industry in 1976 immediately after 
leaving school.

He became CEO of Treatt in 1982 till 2013.

During this time sales grew from £8m to £75m with 97% organic growth, with 
production on both sides of the Atlantic. 

He was a Member of Executive committee of International Federation of Essential 
Oils and Aroma Trades (IFEAT) for 20 years and Chairman and President 
1998-2003.

He was a Director of British Essential Oil Association for 24 years and a Member 
of UK Flavour Association board from 2004 till 2012. 

In 2010 he took a sabbatical of 6 months and drove Overland from London to Cape 
Town passing through Tunisia, Libya, Egypt and 10 other countries.

In 2014 he formed Ajowan Consulting, which is a transparent business network of 
consultants specialising in the flavour fragrance and cosmetic ingredient sector. 
He is personally retained by a variety of international clients in USA, Mexico, 
Zimbabwe, Madagascar, Germany and UK to assist them in developing their 
business interests.

When he is not working he enjoys travel and in 2016 he hopes to be travelling 
in the Footsteps of Stanley through the Democratic Republic of Congo formerly 
Zaire (DRC).

www.Ajowan.biz
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Michele Starke
Marketing Director, Piquet Buchu

Michele Starke has been involved in primary agriculture since 1987, when she 
joined the Starke family’s fruit farming business, as the financial director. She is 
also responsible for the day to day running of the Day-Care facility for employees’ 
children and other social responsibility partnerships. 

In 2008, she took on the role of expanding the buchu production to include 
distillation and marketing – supplying buchu oil to the flavor and fragrance industry 
and establishing a facility to dry buchu leaves for tea and natural medicines. 

She has travelled extensively in Africa visiting essential oil plantations of rose, 
geranium, rosemary, tea tree and tagetes to name a few. Her interest and practical 
knowledge of essential oils grown in Southern Africa created the ideal position 
for her as a link between producers and the markets.

In her spare time, Michele loves the outdoors, is a keen bird watcher and avid reader.
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Jide Adedeji, PhD.
Founder and Chief Executive O�cer, Teragro

Dr Adedeji is the Founder and Chief Executive O�cer of Specialty Natural Flavors 
Company, engaged in local production of specialized Natural flavors using local raw 
materials, Mouthfresh Nigeria Limited engaged with manufacturing of customized 
promotional pressed peppermints, Easysauces Nigeria limited, manufacturers of processed 
Tomato based sauces etc, and Specialty Co�ees International involved with roasting and 
sales of Mambilla Arabica co�ees in Nigeria.

Dr. Adedeji is the pioneer Chief Executive O�cer of Teragro, the Agribusiness subsidiary of 
Transnational Corporation of Nigeria which recently produced Orange, Pineapple and 
Mango juice concentrates for the first time in the history of Nigeria; he has over 20 years 
experience in the Food, Flavor, Natural products and Consumer Packaged goods 
industries. He is an expert in creating and developing natural flavor ingredients from 
reactions and natural sources. He was the flavor technology manager for Cadbury 
Schweppes beverages, Trumbull, Connecticut where he managed the technology 
functions, marketing, supply chain, nutrition and regulatory compliance for carbonated and 
non carbonated colas, citrus, flavored teas, co�ee and dairy beverages. He is a creative 
and innovative professional with a record of leading technical and project teams to 
successful new product development outcomes. He has an excellent record of new 
products research and development, product and process innovation and is a keen 
technology transfer scientist.

Dr. Adedeji is an entrepreneur, scientist, innovator and business owner with strong interest 
in value added agro-industrial business enterprises in Africa and the USA. He was the 
President of Honeydrop Foods Incorporated (HDF) in New Jersey, USA. HDF is a 
manufacturer of sauces, soups and seasonings. He was until recently an associate 
research fellow at International Flavors & Fragrances in New Jersey, where he led 
discovery and exploratory projects to develop new and proprietary ingredients from 
plant parts.

Dr. Adedeji started his working career with the Foods division of Lever Brothers in Nigeria 
before going to further his education in the United States. He has been associated with 
Henry Heide Incorporated, as a Food Technologist involved with managing contract 
manufacturing, product development, co-packer relationships in a soft and hard candy 
confectionery environment. Following advanced studies and degrees in his field, he joined 
Brown and Williamson as a Research Chemist and later, Senior Research Chemist, involved 
with new products and process development. He later joined Nabisco Inc. as a Senior 
Research Associate where he was involved with flavor development and application in 
cookies and crackers. He holds several US patents in the food and flavor field. 

Dr. Adedeji has a Ph.D. and Master’s degree in Food Science from Rutgers University, New 
Brunswick, New Jersey. He has a Master of Science degree and postgraduate Diploma in 
Food Science and Technology from the University of Ibadan, Nigeria and a bachelor’s 
degree in Agricultural Biochemistry and Nutrition from the same institution. He has various 
research a�liations with The Center for Advanced Food Technology (CAFT) in New 
Brunswick New Jersey. He is a professional member of the Institute of Food Technologists, 
Chicago, Illinois and The American Chemical Society (ACS), Washington DC and a active 
member of the Agricultural and Foods Division of the ACS. He is Chair of the symposium 
“Flavors in Non Carbonated beverages” AGFD 100th Anniversary in Philadelphia, PA. USA.
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Miguel Alemañy
Director, Research & Development, Procter & Gamble Co.

Miguel Alemañy joined Procter & Gamble Co. (P&G) in 1979. He has since held numerous 
engineering, product development, technology, consumer research and new business 
development positions in R&D at the company in the United States, and in Europe, 
Middle East and Africa. Alemañy was named director R&D, P&G professional worldwide, 
in 2004; director R&D, front end innovation worldwide, baby care, in 2009; and most 
recently director R&D, flavor and fragrance development, global capability organization, 
in 2012. He holds a BSChE from University Of Puerto Rico, is a member of numerous 
organizations, including the Cincinnati Hispanic Chamber of Commerce, is a board 
member of Every Child Succeeds and the Society of Hispanic Professional Engineers 
Foundation, and a member of SHPE's Management Committee. He has three patents 
under his name, including one for breathable perspiration pads with odor control, and 
has received numerous recognitions from the National Society of Hispanic MBAs and 
Society of Hispanic Professional Engineers. He has also received the Spirit of Cincinnati 
Champion Award.

Rafael Trujillo
Research Fellow and Senior Perfumer, Procter & Gamble Co.

Rafael Trujillo is a research fellow and senior perfumer with The Procter & Gamble Co. 
(P&G) and has more than 25 years of experience in the industry. He has developed 
perfumes and perfume technologies for P&G for all categories and regions and has 
been a change agent in the industry, working closely with key perfume houses in 
developing new materials for P&G fragrances.


